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D

eepening
and
strengthening
trade
and
economic
cooperation is the key objective
for members of the BRICS
grouping. The strategy for BRICS
Economic Partnership adopted
last year at Ufa, Russia, sets
the tone and direction for the
steps that we need to take for
deepening Intra-BRICS trade,
economic and investment ties.
The first BRICS Trade Fair
being organized at New Delhi
from October 12 to 14, 2016
marks a significant milestone in
working towards the fulfillment
of these objectives. The Fair
will
contribute
immensely
to the promotion of intraBRICS economic cooperation.
It
provides
an
excellent
opportunity for companies both
from the public and the private
sector to showcase their goods,
services and technologies.
I am confident that members
of the business fraternity from
the BRICS countries and all
the participants will find this
platform relevant and useful,
and wish all participants success
in fostering mutually beneficial
partnerships.

From LtoR: Vice Chairman, SUN Group, Shiv Khemka; Chairman, Sun International Ltd, Vikramjit Singh Sahney; Chairman & CEO, Apollo Tyres,
Onkar Singh Kanwar; Prime Minister, India, Narendra Modi; Union Finance Minister, Arun Jaitley; Chairman, Max Financial Services & Senior Advisor Advent,
Private Equity, Naina Lal Kidwai; Executive Director, United Phosphoros Ltd, Jai Shroff during the BRICS Summit in Ufa Russia

BRICS Trade
Fair 2016 –
Towards
Deeper Ties

Экспо-шоу
BRICS 2016 Углубление
связей

Organised by Ministry
of Commerce & Industry,
Ministry of External Affairs
and the Federation of
Indian Chamber of
Commerce and Industry
(FICCI), the BRICS Trade
Fair, Business Forum &
Business Council held
at Pragati Maidan,
New Delhi from October
12–14, 2016 aspires to
energize the BRICS
Strategy for economic
partnership.

Выставку, бизнес-форум
и деловой совет
представители стран BRICS в
2016 году проводят в Pragati
Maidan, Нью-Дели, с 12 по 14
октября. Событие
направлено активизировать
Стратегию BRICS с целью
достижения экономического
партнерского
взаимодействия.
Организаторы:
Министерство торговли и
промышленности Индии,
Министерство иностранных
дел Индии, Федерация
торгово-промышленных
палат Индии (FICCI).

BRICS Trade
Fair 2016 –
深化雙邊關係

More on page 2
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Exhibitor's Voice

New wines in
new markets

COUNTRY: SOUTH AFRICA | SECTOR: AGRICULTURE & AGRO PROCESSING

Building up on existing
growth momentum,
Robinson & Sinclair
expects to break into
new markets and
reinforce existing
relationships through
participation in the
BRICS 2016 Trade Fair.

pointing. It has experienced growth
of sales year on year averaging an
increase of 11 percent per annum. The
company takes pride to share that its
producer’s wines are currently going
to over 20 markets around the world,
including four out of the five BRICS
countries. Currently representing
3.61 percent hectares of total wine
grown in South Africa, it has 216
importers across the world and its
largest contributing countries are
Wine is the most fragmented Germany, China, Japan, Americas
product within the beverage and the UK.
industry. Daily the consumer is
faced with a new wine, equally as Fresh avenues
good and well-packaged as the Speaking on the fair Sales Manager,
one next to it on the shelf. Unless Robinson & Sinclair, Cyril Meidinger
one has a brand strategy in place, apprised, “the exhibition will allow us
securing a point of difference in to get our various producer’s wine
culture and offering it becomes brands out and known in India. BRICS
just another new bottle of wine.
countries often require much attention
with regards to personal relationships
An upward curve
and facetime. Hence, this show will
Robinson & Sinclair assists in provide us an opportunity to connect
formulating the brand i.e. identity, with our existing and potential clients.
rationale, culture, the home, India is a fast growing country and
volumes, target market, and price this in turn will potentially promote
large volume orders.” He further
elaborated, “meetings with potential
importers play a large role in the
expansion of our client base. Sample
tastings are held in such meetings;
thereafter intensive follow up is done
on potential qualified leads. The wine
samples are sent to existing clients as
well in order to promote our various
winery brands.”

Sales Manager, Robinson & Sinclair,
Cyril Meidinger

This show will provide
us an opportunity to
connect with our existing
and potential clients.
India is a fast growing
country and this in turn
will potentially promote
large volume orders."
Sales Manager,
Robinson & Sinclair,
Cyril Meidinger

Hope and vision
“Our attendance in the BRICS Trade
Fair itself speaks of our plans to
expand our customer base. India is
an entirely new market for us. With
other countries attending the fair, our
opportunities to strengthen ties with
Brazil, China and Russia is more which
subsequently will help us expand our
customer base,” apprised Meidinger.
Robinson & Sinclair
Hall 18 / Stall G37

12, October 2016, Day 1
www.bricsbusinesscouncil.in

In the Pink of
Health

India and her neighboring countries offer a ripe
market for skin care solutions. Spanish Skincare
brand Sesderma looks forward to making inroads
into these markets through their base in India.
COUNTRY: INDIA | SECTOR: HEALTHCARE AND PHARMACEUTICALS
BRICS Trade Fair provides
an opportunity to network with
competent collaborators across
the border. Sesderma India
Pvt Ltd being the only prominent
direct base in Asia Pacific region
of the parent company from
Spain (Sesderma S.L.), looks
forward to make the best use of
this platform and aims to firm its
footprint in select countries
including
Myanmar,
China,
Bhutan and Srilanka for safe and
effective management of beauty
and health of skin care business.
Riding the Lion
The company foresees to
be part of “Make In India”
campaign offering innovative

President, Sesderma,
Dr Gabriel Serrano Sanmiguel

The format of the trade
fair helps exhibitors,
especially those who
are new to India and
find it tough to reach
to out to right partners
within the industry or
corporate world."
President, Sesderma,
Dr Gabriel Serrano Sanmiguel

ingredients or composition to
other pharma companies, in
order to help them grow their
market in respective regions as
well. “We expect Sesderma to
be perceived as valued solution
provider for those who would
like to establish themselves in
the world of aesthetics market,”
said
President,
Sesderma,
Dr Gabriel Serrano Sanmiguel.
The company is also open to
share its innovative technology
with its counterparts to add
value to their existing portfolio
and grow their business.
Widening prospects
Additionally, the company is
looking for collaborators to
establish its business in the
subcontinent including Myanmar,
Srilanka, Bhutan & China. With this
objective of business expansion
Sesderma has participated in the
show. Sharing his expectations
from the fair, Dr Sanmiguel said,
“the exhibition will help us gain
access to relevant players from
the market who are ready to
invest their resources with us and
enter into a mutually profitable
venture.”
Reaching the right people
Further he added, “the format
of the trade fair helps exhibitors,
especially those who are new to
India and find it tough to reach
to out to right partners within the
industry or corporate world. Such
a platform may fortunately help
companies like us to collaborate
with those who bear like mindset
and business acumen.”
Sesderma India Pvt Ltd
Central Hall / Stall C25
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